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Objectives:

A Knowledge CHW Instructors will be able to describe the
structure, content, and activities for the NCHWTC CHW canc
education curriculum.

A Application:CHW Instructors will practice message tailoring
and adult learning strategies in groups.

A Evaluation CHW instructors will demonstrate techniques to
deliver CHW curriculum content and activities.
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A Introduction

ANCHWTC Background & Affiliation Model

A Overview of NCHWTC Curricula

A LearningActivities

A Adult Learning

A Message Tailoring
A Closure




ACTION PROJECT:

Access to Cancer Treatment
Information

Outreach, and Navigation




ACTION Project

A 20152017 Time Frame

A Dissemination of Prior Projects
GSTEPY( )
EPICO

A

TheACTION project engages Community Health Workers and
partner organizations to deliver more effective cancer educatio
training, and navigation. The project focuses on Colorectal,
Cervical, and Breast Cancer prevention, detection, treatment,
and survivorship.



http://www.texascstep.org/
http://chwaction.tamhsc.edu/

ACTION Project

A Priority Regions:
Lower Rio Grande Valley
Coastal Bend
Brazos Valley
Northeast Texas
A Three Pieces:
In-person Training for CHWs
Online Training for CHWs
Affiliation/TA for CHW Instructors & Partners




NCHWTC Affiliation Model

A Under an affiliation agreement, instructors and institutions are
FofS G2 dzaS GKS b/ 12¢/ Qa Odz
NCHWTC handles registration, payment, and student
certificates.

o NCHWTC issue
Affiliate student

Affiliate
Instructor certificates,

arranges

g:rltl;]igds delivers rosters
trainin to DSHS CH
2 program

training;
informs
NCHWTC




NCHWTC Affiliation
Requirements

A Attend in-person training

A Be a certified CHW Instructor, affiliated with certified training
center

A Review & sign Affiliation Agreement
A Review & sign User Agreement / M.O.U




NCHWTC Curriculum Overview

A Breast Cancdprevention/Detection (4 CEUS)

A Breast Cancefreatment (4 CEUS)

A Breast Cancesurvivorship (4 CEUS)

A CervicalCancer Prevention/Detection (4 CEUS)

A CervicalCancer Treatment (4 CEUS)

A CervicalCancer Survivorship (4 CEUS)

A ColorectalCancer Prevention/Detection (4 CEUS)
A ColorectalCancer Treatment (4 CEUS)

A ColorectalCancer Survivorship (4 CEUS)

A Cancer Navigation (5 CEUS)




Prevention & Detection
Objectives

A Define, identify risk factors, identify signs and symptoms, and
list and describe early detection methods for Breast, Cervical,
and Colon Cancer.

A Practice in groups in how to address barriers related to
prevention and early detection.

A Show their knowledge through hands activities.




Prevention & Detection

AWhatis it?

A Statistics and Disparities
A RiskFactors

A Signs and Symptoms

A Detection/Screening

A Prevention

A Barriers

A Group Activity




Treatment Objectives

A Demonstrate an understanding and be able to list and explain
treatment options for Breast, Cervical, and Colon Cancer.

A Practice in groups to apply knowledge of the main treatment
categories to different types of treatments.

A Show their knowledge through hands acitivites




Treatment

A Factors affecting treatment options

A Conventional treatments & side effects
Surgery
Radiation
Chemotherapy

A Complementary treatments
A Alternative treatments

A Clinical Trials

A Group Activity




Survivorship Objectives

A Define who is a cancer survivor, and demonstrate an
understandingof Breast, Cervical, and Colon Cancer
survivorship issues.

Al LILX @ ({y2e6tf SRIS fSINYSR I yR
Cervical, and Colorectal Can&rvivorshigCare Plans.

A Show their knowledge through hands activities.




Survivorship

A Prognosis & Survival Rates
A Definition of survivorship

A Recurrence

A Challenges facing survivors
A Support for survivors

A Role of CHWs in survivorship




Navigation Objectives

A CHWs will compare and contrast personal and system level
barriers affecting cancer navigation.

A CHWSs will discover the similarities between CHWs and Patie
Navigators in the scope of cancer navigation.

A CHWs will gain practice in creating cancer navigation tools to
use during their community outreach events.

A CHWs will identify the four phases of cancer navigation.

A CHWs will recognize the importance of communication skills i
cancer navigation.




Navigation

A Communication Skills

A Four Phases of Cancer Navigation:
Education
Screening
Treatment
Support
A Examples of Cancer Navigation

A Role Play & Group Discussion




Breast Cancer
Activities
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Cervical Cancer
Activities
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Brainstorm Activity:
. ocal Resources




Role Play:
Community-based
Education Scenarios




Group Dynamic:
‘Bowiling




Review Game: Jeopardy!

A Studentswill divide into two teams.

ATheA vy a 1 NHzOU2NJ LINP2SO0OGa GKS W
can see the categories and guestion values.
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training topics

A Thewinning team is the one with the most points after all
guestions have been answered.




CLASS DISCUSSION:

What are key
features of a
successful training
for CHWSs on
cancer education
and navigation in
general? In your
community?




Colorectal Cancer
Activities




lce-breaker Quiz




Group Activity: Creating Your
Communication Message




ACTION CHW TRAINING OBJECTIVES

x Train CHWs topresent information on breast
cancer, cervical and colorectal in an effective
manner in their communities;

X Answerquestions from participants and guide
the main activities that reinforcéearning;

x Direct CHWsto resources and reference
materials;

x CHWswill learn to lead discussions, listen
effectively, make accurate observations and hel
others incorporatdraining into their work.

Il'th Worker Trainingricdueennt er , Texas




Overall, the instructor
should have a constructive
attitudewhile leadingthe

training

EXAMPLE: A create a pleas
which challenges arachievable and positive comments
prevalil




Using the model of train the
trainer, CHWsreceive guidance
and coaching from experienced

teachers or facilitators.

For example: an experienced instructor could produce audio an
video recordings of himself teaching sessions. These recording
can also help neulCHWsto learn how to use presentation
equipment, programs, browse resources and other logistical
aspects associated with the operationaatraining




Search and prepare
activities so that
Community Health
Worker/ Promotor@s
can build relationships
with other participants

For example, the instructor in a train the trainer
workshop can conductan introductory activityto
break the ice tonakeparticipantsawareof who is
in the training andto spark networking




Remembea training session

you attended, and then

identify the best aspects of th
course that led tyour

retention of the topic
material.




Keep in mind the end goal.
Atthe end of thecourse,

CHWswill be able to design,
plan and carry outtrainings,
including applying
participatory teaching

methods and techniques
effectively.




Message Talloring
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General Messaging

ADisseminating information to
reach a population

One message for the
masses

For example,
disseminating one
message that encourages
people to eat fruits and
vegetables




Targeted Messaging

ADisseminating information to
reach a specific subgroup of
the population

One message for a
subgroup.

For example,
disseminating one
message that encourages
men In their 30s to eat
fruits and vegetables




Segmented Messaging

ADisseminating different types of _ | o
iInformation to reach different ” iy VW
subgroups of the population U i

Different messages for
different subgroups. i

For example, disseminating
one message that
encourages men to eat fruits
and vegetablesd but another
message that encourages
women to eat fruits and
vegetables



Tallored Messaging

A Disseminating information to reach one
person

Customizing different messages
for each person.

For example, creating one specific
message about fruit and vegetable
consumption for one person
depending on his/her gender, age,
BMI, cancer status, language
skills, etc.




Why does it matter?
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ATargeted messages are more effective than
general messages.

ASegmented messages are more effective than
general and targeted messages.

ATailored messages are the most effective i more
effective than general, targeted, and segmented
messages.




Talloring Messages

AWe do this in everyday life.

For example, a woman tells her husband about
what she did during the day in a different way
then how she tells her child. She chooses
different words, different information, and different
verbal delivery.

A Most health practitioners are already tailoring their
messages to some extent.

AWe want to help you do it better.




Why are tailored messages

effective?
ABecause people have different health behaviors,
experiences, and motivations

ABecause people have different levels of
perceived information relevance and information
processing skills

AAs a result, people benefit most from messages
that are created specifically for them

i
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5 reasons to

tallor messages



1) Unnecessary information is eliminated.

Conversation A Conversation B




2) The information is more relevant to the recipient.

Conversation B

Conversatlon A

Hello Mr., Smith,
today we will talk __—

-




3) People pay more attention to information they
perceive to be personally relevant.

Conversation B

Conversation A




